
 Like most subscribers to satellite radio I was fed up with FM radio,s contempt 
for the listeners by giving us the same old things over and over again, the same 
old worn out top 40 of what ever decade or era and the endless commercials. How 
many times can you listen to the Supremes, Oh, Oh Baby love?. XM radio is a 
godsend, it offers almost limitless variety and on their music streams, no 
commercials. Its wonderful. I don't mind paying the the $9.99 a month but as 
would be expected the big FM Broadcasters such as Clear Channel I'm sure are 
begining to get nervous and they don't want to be forced to compete with what 
clearly seems to be the wave of the future, They want us all back listening to 
their FM radio stations with the 2 or 3 songs that are cut up to be shorter that 
the original releases so they can fit in the 7 or 8 commercials. Now they want 
to limit XM radio's attempt to customize some of the content for the comsumer 
such as wheather reports and so on and it won't end with that. This 
confrontation between Satellite and FM radio was inevitable, sooner or later the 
big FM broadcasters such as Clear Channel were going to try to use their muscle 
to try and squash the clear and present danger to their monopoly but we won't 
let them succeed. Their day is ending and they are begining to realize it  
 
 


